
DIGITAL & TRENDS

Digital advertising in MENA

magicmirror.biz

موسسه فرهنگی و دیجیتال آینه جادو   | info@magicmirror.biz



Table of Contents

1

01 Ad market overview

03Growth of advertising spending worldwide 2000-2024

04Advertising spending in the world's largest ad markets 2021

05TV advertising spending worldwide from 2000-2024, by region

06MENA advertising spending 2005-2024

07Advertisement expenditure in MENA by medium 2024

02 Digital ad market overview

09Global spending on internet advertising 2000-2024, by region

10Internet advertisement expenditure in MENA 2010-2024

11Growth in internet advertisement expenditure in MENA 2010-2024

12Value of digital ad spending MENA 2020, by format

13Digital advertisement spending MENA 2020, by format

03 Digital display

15Video share of digital display advertisement spending MENA 2020, by format

16Distribution of digital display advertisement spending MENA 2020, by transaction type

17Distribution of digital display advertisement spending MENA 2020, by format

18Digital display advertisement spending MENA 2020, by format

04 Mobile

20Barriers to the growth of mobile marketing in EMEA 2020-2021

21Mobile marketing budgets growth in EMEA 2021

22Change in mobile marketing budgets in EMEA 2020-2021

23Adoption of mobile-first marketing strategies in EMEA 2019-2020

05 Consumer attitudes

25Consumers who took no action on mobile advertising worldwide 2021, by region

26Impact of Black Friday mobile ads on purchase decisions in EMEA 2022

27Expectations towards Black Friday mobile ads in EMEA 2021

06 Digital ad fraud

29Programmatic ad fraud rate worldwide 2021

30Digital ad fraud rate worldwide 2022, by region

31Mobile ad fraud activity worldwide 2020, by region

magicmirror.biz

info@magicmirror.biz | موسسه فرهنگی و دیجیتال آینه جادو



Ad market overview
CHAPTER 01

magicmirror.biz

info@magicmirror.biz | موسسه فرهنگی و دیجیتال آینه جادو



Description: The global advertising market experienced some fairly turbulent times between 2000 and 2010, seeing growth rates as high as 11.2 percent as well as lows reaching -9.5 percent during that time period. However, since 2011 the situation has stabilized, and 
advertising spending growth remained on average at roughly five percent. Yet 2020 brought the coronavirus outbreak and with it a high drop in ad spend of about four percent (though previous forecasts expected a nine percent [...] Read more
Note(s): Worldwide; 2000 to 2022; current prices; * Forecast. Read more
Source(s): Zenith 
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Growth of advertising spending worldwide from 2000 to 2024
Growth of advertising spending worldwide 2000-2024
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Description: The leading global market in terms of advertising spending is, and has been so far, the United States. The country invested roughly 285 billion U.S. dollars in promotional activities in 2021. This figure is more than three times higher than that of its closest 
competitor, China, which in comparison only spent about 97 billion dollars that year. Japan was third in line for the crown, with advertising expenditures amounting to nearly 52 billion dollars. In Europe, the UK and Germany are leading the [...] Read more
Note(s): 2021; estimates; current prices
Source(s): Zenith 
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Advertising spending in the world's largest ad markets in 2021 (in billion 
U.S. dollars)
Advertising spending in the world's largest ad markets 2021

magicmirror.biz

موسسه فرهنگی و دیجیتال آینه جادو   | info@magicmirror.biz

http://www.statista.com/statistics/273736/advertising-expenditure-in-the-worlds-largest-ad-markets


Description: In 2022, TV advertising spending in the MENA region is expected to amounted to over 2.2 billion U.S. dollars, while in Asia Pacific ad expenditures on TV summed up to around 54.2 billion dollars in the same period. North America is forecast to remain the 
region with the highest TV ad spend in that year. Read more
Note(s): Worldwide; 2000 to 2022; current prices; * Forecast. Read more
Source(s): Zenith 
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TV advertising spending worldwide from 2000 to 2024, by region (in million 
U.S. dollars)
TV advertising spending worldwide from 2000-2024, by region
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Description: Advertising expenditure in the Middle East and North Africa (MENA) is expected to exceed 12 billion U.S. dollars by 2024, up from around 9.2 billion in 2021. Read more
Note(s): Africa, MENA; 2005 to 2020; current prices; *Forecast. Read more
Source(s): Zenith 
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Advertising spending in the Middle East and North Africa (MENA) from 
2005 to 2024 (in million U.S dollars)
MENA advertising spending 2005-2024
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Description: According to Zenith Media in 2024, internet advertisement spending in the Middle East and North Africa was forecasted at 7.9 billion U.S. dollars. According to projections, the total expenditure on overall advertisement spending in the region will increase 
by 13,5 percent. Read more
Note(s): MENA; 2021; at current prices; * Forecast. Figures have been rounded. Read more
Source(s): Zenith 
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Value of advertisement expenditure in the Middle East and North Africa in 
2024, by medium (in million U.S. dollars)*
Advertisement expenditure in MENA by medium 2024
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Description: Internet advertising spending has been increasing worldwide for the past two decades, albeit at vastly different speeds. While North America maintains the top digital ad market globally, with spending set to surpass 223 billion U.S. dollars in 2022, other 
regions such as Latin America, the Middle East, and North Africa are trailing behind. Read more
Note(s): Worldwide; 2000 to 2022; current prices; * Forecast. Read more
Source(s): Zenith 
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Internet advertising spending worldwide from 2000 to 2024, by region (in 
million U.S. dollars)
Global spending on internet advertising 2000-2024, by region
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Description: In 2020, internet advertisement spend in the Middle East and North Africa amounted to 4.4 billion U.S. dollars and it is expected to increase to 7.9 billion U.S. dollars by 2024. During this period the total spending on advertisement across all segments in 
the region was over eight billion U.S. dollars. Read more
Note(s): MENA; 2010 to 2021; at current prices; * Forecast. Figures have been rounded. Read more
Source(s): Zenith 
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Value of internet advertisement expenditure in the Middle East and North 
Africa from 2010 to 2024 (in million U.S. dollars)
Internet advertisement expenditure in MENA 2010-2024
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Description: In 2021, the growth in internet advertisement spend in the Middle East and North Africa was 15 percent. Read more
Note(s): MENA; 2010 to 2021; at current prices; * Forecast. Figures have been rounded. Read more
Source(s): Zenith 

G
ro

w
th

 in
 a

d 
ex

pe
nd

itu
re

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022* 2023* 2024*
0%

50%

100%

150%

200%

250%

220%

46%

62.7%

108.2%

19.8%
7.5%

0.7%
10% 5%

228.7%

15% 15% 15% 15% 20%

11

Growth in online advertisement expenditure in the Middle East and North 
Africa from 2010 to 2024
Growth in internet advertisement expenditure in MENA 2010-2024
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Description: In 2020, the largest share of digital advertisement spending in the Middle East and North Africa (MENA) region was in the social format at about 1.7 billion U.S. dollars. It was followed by video advertisements at about 800 million U.S. dollars. Read more
Note(s): MENA; 2020
Source(s): eMarketer 
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Value of digital advertisement spending in the Middle East and North 
Africa region in 2020, by format (in million U.S. dollars)
Value of digital ad spending MENA 2020, by format
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Description: Digital advertisement spending in the Middle East and North Africa (MENA) region in 2020 was about three billion U.S. dollars for display formats. The total digital advertisement spending in the region was about 3.64 billion U.S. dollars in that year. Read 
more
Note(s): MENA; 2020
Source(s): IAB GCC 
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Digital advertisement spending in the Middle East and North Africa region 
in 2020, by format (in million U.S. dollars)
Digital advertisement spending MENA 2020, by format

magicmirror.biz

info@magicmirror.biz | موسسه فرهنگی و دیجیتال آینه جادو

http://www.statista.com/statistics/1274657/mena-digital-ad-spending-by-format
http://www.statista.com/statistics/1274657/mena-digital-ad-spending-by-format


Digital display
CHAPTER 03

magicmirror.biz

info@magicmirror.biz | موسسه فرهنگی و دیجیتال آینه جادو



Description: The share of video digital display advertisement spending in the Middle East and North Africa (MENA) region in 2020 was about 62 percent, compared to about 39 percent in Europe. The total digital advertisement spending in the region was about 3.64 
billion U.S. dollars in that year. Read more
Note(s): MENA; 2020
Source(s): IAB GCC 
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Video share of digital display advertisement spending in the Middle East 
and North Africa region in 2020, by format
Video share of digital display advertisement spending MENA 2020, by format
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Description: Traditional transactions were the most prominent in digital advertisement display spending in the Middle East and North Africa (MENA) region in 2020 at about 79 percent of total transactions. The total digital advertisement spending in the region was 
about 3.64 billion U.S. dollars in that year. Read more
Note(s): MENA; 2020; *Including banner and video and excluding social digital display ad spending. Read more
Source(s): IAB GCC 
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Distribution of digital display advertisement spending in the Middle East 
and North Africa region in 2020, by transaction type*
Distribution of digital display advertisement spending MENA 2020, by transaction type
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Description: Digital advertisement spending in the Middle East and North Africa (MENA) region in 2020 was the highest for social formats at about 57 percent of total digital display ad spending. The total digital advertisement spending in the region was about 3.64 
billion U.S. dollars in that year. Read more
Note(s): MENA; 2020
Source(s): IAB GCC 
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Distribution of digital display advertisement spending in the Middle East 
and North Africa region in 2020, by format
Distribution of digital display advertisement spending MENA 2020, by format
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Description: Digital advertisement spending in the Middle East and North Africa (MENA) region in 2020 was the highest for social formats at about 1.7 billion U.S. dollars. The total digital advertisement spending in the region was about 3.64 billion U.S. dollars in that 
year. Read more
Note(s): MENA; 2020
Source(s): IAB GCC 
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Digital display advertisement spending in the Middle East and North Africa 
region in 2020, by format (in million U.S. dollars)
Digital display advertisement spending MENA 2020, by format
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Description: During a survey carried out among marketing professionals from Europe, the Middle East, and Africa (EMEA) in April and May 2021, the most often cited barrier to the growth of mobile marketing and advertising was consumer concerns about privacy 
and/or security, mentioned by 35 percent of respondents. The second most often named barrier was legal privacy requirements, such as the General Data Protection Regulation in the European Union. Read more
Note(s): Africa, Europe, MENA; April and May 2020; April and May 2021; 2020: 569; 2021: 575; among marketing professionals
Source(s): Business Today Egypt; MMA; WARC 
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Barriers to the growth of mobile marketing and advertising in Europe, the 
Middle East and Africa (EMEA) in 2020 and 2021
Barriers to the growth of mobile marketing in EMEA 2020-2021
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Description: During a survey carried out among marketing professionals from Europe, the Middle East, and Africa (EMEA) in spring 2021, 49 percent of respondents who expected their mobile budgets to increase in the upcoming twelve months stated that they 
expected an increase of between 11 and 25 percent. Read more
Note(s): Africa, Europe, MENA; April and May 2021; 575 respondents; among marketing professionals who expected their mobile budget to increase
Source(s): engage.it; MMA; WARC 
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Expected growth in budgets allocated to mobile marketing and advertising 
in Europe, the Middle East, and Africa (EMEA) in 2021
Mobile marketing budgets growth in EMEA 2021
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Description: During a survey carried out among marketing professionals from Europe, the Middle East, and Africa (EMEA) in spring 2021, 66 percent stated that they expected their or their client's mobile marketing and advertising budgets to increase in the upcoming 
12 months. A year earlier, during the period of the first COVID-19-related lockdowns, only 39 percent of respondents expected increases. Read more
Note(s): Africa, Europe, MENA; April and May 2020; April and May 2021; among marketing professionals; * Figure for 'decrease' for 2021 calculated by Statista based on data provided by the source. Methodology of the 2021 survey retrieved from [...] Read more
Source(s): engage.it; MMA; Statista; WARC 
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Expected change in budgets allocated to mobile marketing and advertising 
in Europe, the Middle East, and Africa (EMEA) in 2020 and 2021
Change in mobile marketing budgets in EMEA 2020-2021
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Description: In 2020, more than 60 percent of responding marketers from Europe, the Middle East, and Africa (EMEA) agreed or strongly agreed with the statement "We have adopted a mobile-first approach with our strategy;" 17 percent disagreed or strongly 
disagreed, while 22 percent remained neutral. Read more
Note(s): Africa, Europe, MENA; 2019 and 2020; 298 respondents; among marketers
Source(s): MMA; WARC 
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Level of adoption of mobile-first marketing strategies in Europe, the 
Middle East, and Africa (EMEA) in 2019 and 2020
Adoption of mobile-first marketing strategies in EMEA 2019-2020
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Description: Undesirability of mobile advertising varies significantly depending on the world region. It is the highest in North America, where two thirds of respondents aged 15 or older stated they took no action on mobile ads. In Europe, the share amounted to 50 
percent. In Latin America, Asia Pacific and Africa and the Middle East, roughly a third of respondents said they ignored mobile ads. Read more
Note(s): Worldwide; September 2021; >40,000; 15 years and older
Source(s): Nielsen 
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Share of consumers who took no action on mobile advertising worldwide 
as of September 2021, by region
Consumers who took no action on mobile advertising worldwide 2021, by region
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Description: During a survey fielded in Europe, the Middle East, and Africa (EMEA) in the third quarter of 2022, 44 percent of respondents stated that mobile ads they saw during the Black Friday/Cyber Monday period influenced their purchase decisions. Sixteen 
percent of respondents said that the ads were the only reason they made a purchase. Read more
Note(s): Africa, Europe, MENA; Q3 2022
Source(s): Digital Turbine; GWI 
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Impact of Black Friday/Cyber Monday period mobile advertising on purchase 
decisions in Europe, the Middle East and Africa (EMEA) as of 3rd quarter 2022
Impact of Black Friday mobile ads on purchase decisions in EMEA 2022
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Description: During a survey fielded in Europe, the Middle East, and Africa (EMEA) in the third quarter of 2021, 45.8 percent of respondents stated that they expected mobile ads to provide them with a coupon or a discount during the Black Friday/Cyber Monday 
period. Approximately 26 percent expected the ads to be visually engaging. Read more
Note(s): Africa, Europe, MENA; Q3 2021
Source(s): AdColony; GWI 
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Consumer expectations towards mobile ads during the Black Friday/Cyber Monday 
period in Europe, the Middle East and Africa (EMEA) as of 3rd quarter 2021
Expectations towards Black Friday mobile ads in EMEA 2021
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Digital ad fraud
CHAPTER 06
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Description: In 2021, there was no difference between the fraud/sophisticated invalid traffic rates of programmatically bought digital ads and these bought directly from publishers. Both rates stood at 1.4 percent. Read more
Note(s): Worldwide; 2021
Source(s): DoubleVerify 
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Digital advertising fraud/sophisticated invalid traffic rate worldwide in 
2021, by purchase method
Programmatic ad fraud rate worldwide 2021
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Description: In 2022, the highest digital advertising fraud or sophisticated invalid traffic rate was reported in Latin America, with 1.5 percent. It was followed by the EMEA region (Europe, Middle East, and Africa), whose fraud rate stood at 1.2 percent. Read more
Note(s): Worldwide; 2022
Source(s): DoubleVerify 
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Digital advertising fraud/sophisticated invalid traffic rate worldwide in 
2022, by region
Digital ad fraud rate worldwide 2022, by region
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Description: Between January and August 2020, fake users or bots accounted for 10.91 percent of mobile ad fraud activity in Latin America. Software development kit (SDK) spoofing - or the creation of legitimate-looking installs with data of real devices without the 
presence of any actual installs - was the most common type of mobile ad fraud, with 51.16 percent of fraudulent activity in that region. Read more
Note(s): Worldwide; January to August 2020; based on Adjust’s Fraud Prevention Suite, wider industry metrics may vary
Source(s): adjust 
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Distribution of mobile ad fraud activity in selected regions worldwide 
between January and August 2020, by fraud type
Mobile ad fraud activity worldwide 2020, by region
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